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According to the World Health Organisation, 40 
million people die every year from preventable 
causes, with one of the biggest contributors being 
unhealthy diets and a lack of physical activity. 
However: health consciousness is on the rise.

Data collected by IBISWorld finds a clear trend of 
increasing health awareness, a key indicator of the 
growing success of the health and fitness industry 
and the phenomenon known as healthification. 
Healthification can be described as the process of 
taking everyday activities and giving them more of 
a focus on well-being; such as restaurants having 
lower calorie dishes; and the use of treadmills in 
office spaces to encourage exercise while working, 
and the use of wearable fitness technology. Due 
to rising levels of obesity, the government is 
funding initiatives tackling health and well-being, 
to help reduce the pressure on the NHS and other 
healthcare services.

Source: IBISWorld

Health consciousness is measured by looking at the percentage 
of adults consuming five or more fruits and vegetables per day, 
the data was collected by the NHS.

CONSUMER TRENDS: HEALTHIFICATION



Wearable technology: Electronics that can be worn 
on the body, either as an accessory or as part of 
material used in clothing. One of the major features 
of wearable technology is its ability to connect to the 
Internet, enabling data to be exchanged between a 
network and the device. (Investopedia)

Technology is now playing an increasing part in the 
health-conscious market, with 33% of consumers 
surveyed by research group GfK monitoring their 
fitness via a mobile app, fitness band or smartwatch. 
The most popular reason for monitoring activity 
levels is wanting to ‘maintain or improve my physical 
condition and fitness’. Wearable devices can be 
a fun way to track performance and compete with 
friends, with a multitude of apps allowing consumers 
to gain positive encouragement. This can be through 
a game-like environment when going for a run, such 
as running away from Zombies or saving planet 
Earth from an alien invasion, all while completing 
your morning run.

However, there can be many benefits to wearable 
technology other than simply having fun. In the 
US, health insurance companies are waking up to 
the potential that technology can offer health, with 
consumers being offered incentives with much more 
of an impact than winning a game – cash discounts 
on health insurance. John Hancock, a US-based 
insurance provider, created a Vitality programme 
encouraging users to make healthier lifestyle 
choices, giving them the chance to work towards a 
15% discount off health insurance policies as well 
as gift cards and rewards from big name brands. 
The consumer receives a free fitness tracker to 
monitor physical activity levels, as well as rewards 
if they purchase healthy foods. Could this incentive 
be a push in the right direction for the US market to 
begin tackling their obesity levels?

Wearable Technology



According to Statista, 75 million smartwatches will 
be sold in 2017, and this figure will increase to a 
staggering 141 million devices by 2018. This rapid 
growth indicates the importance to consumers to 
accurately understand personal fitness levels using 
technology, and could highlight just how influential 
health and fitness trends can be. It may also be 
a sign of things to come in the near future. Will 
mobile phones still be a necessity or will we be 
able to communicate and keep track of our lives via 
something we can wear?

Source: Statista

*forecasted sales

Health consciousness is having a clear impact 
on consumer lifestyle trends. Membership for low 
cost gyms has increased by 450% since 2012, 
according to City A.M., and now 1 in 7 people in the 
UK are gym members. Budget gyms now make up 
15% of the gym market value, and it’s clear to see 
why. With such low prices, it reduces barriers for 
individuals who may not be willing to spend a small 
fortune for facilities they might not even use. The 
budget gym ethos is simple: only the basics, done 
right. And with an increasing interest in health and 
fitness as a general consumer trend, business is 
booming. According to Action PR, 93% of people 
believe that it’s ‘fashionable to be fit’, and this is 
certainly reflected in the growing number of gym 
memberships, and increasing value of the fitness 
industry, currently valued at £4.7 billion.

Supplement companies are benefitting from the 
changing attitudes of consumers, who now view 
supplements as fitting in with a healthy lifestyle, as 
opposed to being purely for athletes with intense 
training regimes. Globally, the sports nutrition 
market was worth $23.37 billion in 2016, and this 
is expected to grow at a CAGR of 8.1%, reaching 
$45.27 billion by 2022 (Zion Market Research). The 
key reasons for this being the changing attitudes 
towards the use of nutritional supplements, coupled 
with the increased number of fitness facilities and 
memberships.

Lifestyle: low cost gyms, supplements & sportswear products



As younger consumers’ interest in fitness rises, 
demand is being driven for sportswear and products. 
28% of 16-24 year olds exercise five times a week 
or more according to research by Mintel, and 75% 
of the same age bracket purchased new sportswear 
items in the 2016. This is clear with the success of 
fitness clothing brand Gymshark, with an annual 
sales rise over 3 years of 193.27%, achieving first 
place in the Fast Track 100 league table in 2016 
being Britain’s fastest-growing private enterprise.

Companies are also realising that higher productivity 
levels and lower absenteeism can be achieved 
through putting their employee’s health and 
wellbeing at the heart of what they do. In 2016, 
the Health and Safety Executive (HSE) found that 
work-related illness resulted in a loss of 30.4 million 
working days, expecting to have cost around £14 
billion. Companies are increasingly thinking about 
their employees’ wellbeing in order to recruit and 
retain the best possible people, and to increase the 
productivity and motivation within their business.

Case Study: Cooper Parry

At Cooper Parry, employee wellbeing is at the heart 
of the company culture, with a key message being 
that ‘Everyone’s a VIP’. The lengthy list of employee 
benefits emphasises just how far the firm are willing 
to go to ensure employees feel as though they are 
being well looked after.

In line with the trend of healthification, benefits 
include free fruit, HIIT (High Intensity Interval 
Training) classes and yoga classes on site, free 
massages, as well as one-to-one health and 
wellbeing coaching. Employees can also make 
the most of unlimited holidays, not having to come 
into work on their birthday, monthly visits from 
a beautician, in addition to free financial advice 
for personal finances. This is all topped off with 
incredible workspaces, bursting with Cooper Parry 
character, inspired by the likes of Google.

The focus on wellbeing has a measurable impact on 
the motivation of employees, and the culture created 
feeds into the core values of the firm. Cooper Parry 
aim to be different, to be industry leaders and to 
make life count.



Sugar tax
The Government is now recognising not only the 
trends but the necessity for the UK population 
to adopt healthier lifestyles, with 24.4% of the 
population being classed as obese. Mexico 
introduced a tax on sugary drinks in 2014, and the 
UK is set to follow suit with a sugar tax beginning in 
2018. Consumers may benefit from the increased 
tax revenue; however, it is still highly speculative 
whether or not a tax on sugar has enough impact to 
reduce sugar intake and combat obesity. To avoid 
paying high levels of tax, drinks brands such as 
Lucozade Ribena Suntory are reformulating their 
recipes to reduce the amount of sugar they contain, 
in some cases this means reducing sugar content 
by around 50%. These changes are positive for 
consumers as it means that products will be less 
harmful, and food and drink manufacturers are 
incentivised to continue doing this through the threat 
of high tax levels.

Ageing well
Baby boomers (defined as those aged 55 and 
over) have been found to be feeling healthier than 
millennials, according to research carried out by 
NRS Healthcare. 86% of Baby Boomers contributing 
to their survey stated that their overall fitness level 
would be best described as average or above 
average, compared to 69% of millennials. They are 
also a generation spending more on leisure, with 
the 55-64 age group showing the strongest growth 
in consumption of holidays than any other group in 
research carried out by Loughborough University. 
Holding the majority of the UK’s wealth, Baby 
Boomers are a consumer force to be reckoned with, 
and are tuned in to the importance of health and 
wellbeing.

Recent deals in the wearable technology sector:

Date Target Target Description Buyer Deal 
Value

Jan 2017 Vector Watch UK Limited UK-based company that designs and 
develops wearable technology Fitbit, Inc. £12m

Dec 2016 Pebble Technology Corp. 
(Software assets)

US-based maker of the e-paper 
smart watch that connects to iphone 
and Android smartphones

Fitbit, Inc. £24m

Jul 2016 Tecnilogica

Spain-based company specialising in 
the use of emerging and open source 
technologies to build innovative 
omni-channel experiences for a wide 
range of mobile, web, touch screens, 
wearable and IoT enabled devices

Accenture Plc n/d



Date Target Target Description Buyer Deal 
Value

May 2016
Chengdu Ledong 
Information Technology 
Co Ltd

China-based sports and wellness 
service provider integrating mobile 
apps and wearables

FountainVest 
Partners, Focus 
Media Information 
Technology Co Ltd.

£34m

January 
2016 Sproutling, Inc.

US-based manufacturer of wearable 
sensor systems for collecting health 
data of children

Mattel, Inc. £7m

November 
2015 Misfit, Inc.

US-based company that invents and 
manfactures connected wearable 
products

Fossil, Inc. £156m

September 
2015

OK IOT Group Pty 
Limited

Australia-based internet technology 
company focused on the production 
and sales of affordable smart 
connected devices

Ardent Resources 
Limited £6m

June 2015

Cypress Semiconductor 
Corporation (TrueTouch 
Mobile touchscreen 
business)

US-based semiconductor company 
specialised in mixed-signal, 
programmable solutions services

Parade Technologies 
Ltd £65m

June 2015 Clothing Plus Finland-based provider of textile 
integrated electronics Jabil Circuit, Inc. n/d

May 2015
World Media & 
Technology Corp. 
(48.33%)

US-based company engaged in 
designing and manufacturing of 
wearable technology products and 
services

Power Clouds Inc. £14m

Source: Mergermarket

Recent deals in the gym sector:

Date Target Target Description Buyer Deal 
Value

September 
2017

Competition Line (UK) 
Ltd. (18 Lifestyle Fitness 
Gyms)

UK-based operator of low-cost gyms The Gym Group Plc £21m

July 2017 Go Health Clubs Australia-based company engaged in 
operating fitness club

Fitness and Lifestyle 
Group Pty Ltd £14m

May 2017 Mov’in S.A.S. France-based operator of health and 
fitness clubs GymSpa n/a



Date Target Target Description Buyer Deal 
Value

April 2017 Messina Fit Holdings, Inc. US-based company engaged in 
operating a chain of gyms Crunch, LLC n/a

March 2017 Earth Treks Climbing and 
Fitness

US-based operator of five commercial 
indoor climbing gyms

Tengram Capital 
Partners n/a

February 
2017

Celebrity Fitness 
Holdings Pte. Ltd.

Celebrity Fitness Holdings Pte, Ltd., an 
Idonesia-based operator of a chain of 
fitness centres

Fitness First Asia n/a

December 
2016

Club16 Trevor Linden 
Fitness

Canada-based company that operates 
fitness centres

Founders 
Advantage Capital 
Corp

£12m

September 
2016

Fitness First Australia Pty 
Limited

Australia-based gym operator and 
franchisor

Quadrant Private 
Equity Pty Limited £215m

September 
2016 Jetts Fitness Pty Ltd Australia-based gym operator and 

franchisor
Quadrant Private 
Equity Pty Limited £57m

August 2016 Fitness First (UK 
business)

UK-based operator of gyms, health and 
fitness clubs

David Whelan 
Sports Limited; 
Greenwich Leisure 
Limited; The Gym 
Group Plc

n/a

Recent deals in the supplement sector:

Date Target Target Description Buyer Deal 
Value

September 
2017

Competition Line (UK) 
Ltd. (18 Lifestyle Fitness 
Gyms)

UK-based operator of low-cost gyms The Gym Group 
Plc £21m

July 2017 Go Health Clubs Australia-based company engaged in 
operating fitness club

Fitness and 
Lifestyle Group Pty 
Ltd

£14m

Source: Mergermarket



Recent deals in the supplement sector:

Date Target Target Description Buyer Deal 
Value

October 
2017

Lucky Vitamin 
Corporation

US-based company engaged in online 
distribution of health and wellness 
products in the vitamin and supplement 
industry

TSG Consumer 
Partners, LLC n/d

July 2017 Sakura Italia srl
Italy-based pharmaceutical company 
engaged in the manufacturing of 
medical devices and food supplements

Laboratorios Cinfa 
S.A £18m

July 2017 The Nature’s Bounty Co. US-based manufacturer and distributor 
of nutritional supplements

Kohlberg Kravis 
Roberts & Co. L.P. n/d

July 2017 Natural Sante

France-based company engaged in the 
development, marketing and distribution 
of food supplements and herbal based 
products

Laboratorios Cinfa 
S.A. n/d

July 2017 Healthy Natural, Inc.
US-based contract and manufacturer 
of dietary supplements, sports nutrition 
and personal care products

United 1 
International 
Laboratories, LLC

£14m

June 2017 Holland & Barrett Retail 
Limited

UK-based retailer of vitamins, minerals 
and herbal supplements L1 Retail £1,770m

June 2017 Deerland, Enzymes Inc
US-based developer, formulator, and 
manufacturer of enzyme and probiotic 
based dietary supplements

RoundTable 
Healthcare 
Partners, LP

n/d

June 2017 Innovative Food 
Processors, Inc

US-based developer, formulator, and 
manufacturer of enzyme and probiotic 
based dietary supplements

RoundTable 
Healthcare 
Partners, LP

n/d

May 2017 Baerbel Drexel GmbH

Germany-based company that 
develops, produces and distributes 
natural food supplements and natural 
cosmetics

Damier Group n/d

Source: Mergermarket



Ben joined Cooper 
Parry in 2002 and 
has over 12 years 
corporate finance 
experience advising 
both business owners 
and management 
teams. He has 
completed a wide 

range of transactions including cross-border, 
domestic company disposals and private equity 
deals. His consumer sector experience includes the 
sale of businesses such as Brobot Group, Flower 
World, GT News Holdings and Forum Products.

Ben works closely with our global consumer team 
within Global M&A and particularly with our USA 
partners. Ben is also on the Board of Global M&A.

BEN ROOKES
Laura joined Cooper 
Parry in 2005 and has 
a wealth of experience 
in advising business 
owners and also deal 
origination.

Laura liaises daily with 
colleagues across 

Global M&A Partners on global acquisition and sale 
mandates. 

Laura is a Chartered Accountant, having trained at 
Deloitte.

LAURA CLARKE

Amardeep joined 
Cooper Parry in 2016 
gaining exposure 
to several specialist 
areas, joining Cooper 
Parry Corporate 
Finance in 2017. 

As a sector analyst, 
Amardeep focuses 

on consumer products and retail, researching 
current trends and activity in the market. Amardeep 
holds a BSc First Class Honours in Business and 
Management from Aston University.

AMARDEEP ATWAL

Consumer Trends is a quarterly publication produced by us here at Cooper Parry, to provide you with our 
take on a select range of consumer trends. Our consumer team include industry expertise as well as a global 
reach and in depth sector knowledge. For further information please contact Ben Rookes on +44 (0)7817 
458 170 or email benr@cooperparry.com
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